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Research on Logic Choice of University Orientation and Its Selection
GUO Qiuping
(Henan Institute of Science and Technology, Xinxiang Henan 453003)

Abstract ; University orientation has become a common concern in modern society because of its difficulty
and importance ,and has formed three positioning subjects because of the influence of different stakeholders:
government , market and university. And intertwined with the game between the government centralized
positioning ,market positioning and orientation of university autonomy coordination. Among them ,in the influence
of government centralized location ,university chose an adaptation of path dependence of university government
centralized positioning behavior, positioning through a university internal “interest group” to affect or participate
in government ; coordination effect of positioning in the market,chose the university creatively set up new type of
higher education organization ,and take the target location,elevation of self adaptation and innovative measures of
market demand ;influence of the university autonomous positioning,university has focused on teaching,the
teaching position in the heart in the university s mission,and to encourage the rich campus culture activities.
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